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ear Readers,

Autumn is very busy time for those who make business

in cosmetic industry. The special occasions to do so are
international salons held in October (interCHARM, Moscow)
and November (Cosmoprof Asia, Hong Kong).

If you would like to introduce your products on CIS markets

or markets of South Eastern Asia — be sure, Cosmetic Reporter

is circlulated there during the most important events listed above.
The next occasion for presentation in Cosmetic Reporter will be

the March special edition for Cosmoprof in Bologna.

No matter you are interested in importing very good quality
for competitive price or you would like to sell your products
on Polish market — you will find helpful information on this
inside this edition of Cosmetic Reporter.

Just read and make business...

Editor-in Chief
Anna Godek

www.cosmeticreporter.com



Creatively
made in -

Are you looking for packaging, private label or maybe
ready made products for your cosmetic businesse

You can not miss probably

the best ratio between quality and price
on this planet.

Visit Polish exhibitors at

interCHARM

Moscow, October 26th-29th 2011 www.intercharm.ru

media patronage of Polish National Pavilion the organizer of Polish National Pavilion

rrrrrrrr e-mail: info@polcharm.com.pl



ados cosmetics

Bodycha 93

05-820 REGULY-PIASTOW

POLAND

Phone/Fax: +48 22 723 00 20
+48 22 723 52 93
+48 22 723 63 22

e-mail: ados@ados.pl

www.ados.pl

Founded over 30 years ago ados cosmetics
is one of the leading cosmetics producers offering a
full range of cosmetic products including nail, eye,
lip and face make-up.

Our brands: ados, art de Lautrec and Mr Nail are
carefully selected from innovative components and
conform to highest European standards.
Competitive prices and constant development
within customer service area guarantee safisfaction
fo all our clients. Modern packaging corresponding
to newest trends catches eye of even most
demanding receivers.

Customers interested in Private Label production are
also very much welcome by ados cosmetics team.
Our vast consultancy experience starts from
packaging choice through colour matching up to
labeling and final product packing.

BIELEND/

PROFESSIONAL

BIELENDA NATURAL COSMETICS

Fabryczna 20

31-553 KRAKOW

POLAND

Phone: + 48 12 261 99 00

Fax: +48 12 24199 01

e-mail: m.ostaszewska@bielenda.com.pl
www.bielenda.pl
www.bielendaprofessional.com

We are a large cosmetics company BIELENDA.
Our cosmetics are famous for their variety of natural
ingredients as waxes, plant extracts, plant derived
living water, clays, micronized algae extracts, caviar
extracts and unique exotic oils.

Our mission is fo create natural cosmetics, containing
the highest quality ingredients to enhance the
beauty of any woman.

We respect animal rights and for that reason our
cosmetics are not fested on animals. Bielenda is
specialized in two kind of cosmetics: home care
cosmetics and PROFESSIONAL COSMETICS dedicated
only fo the SPA resorts, hotels, beauty salons.
Cosmetologists appreciate the quality and
effectiveness of IDEAL SKIN and also their customers
rave about the unique fragrances of our products
used for face and body treatments. We are proud to
be one of the leaders on the domestic market.
Although over the years, we remain faithful to the
company’s philosophy, which allowed Bielenda fo
create personal care products, while respecting the
beauty of women and nature. We want all women to
enjoy their beauty, using the highest quality natural
cosmetics and we wish to spread our passion
amongst our clients.

OcHoBaHHas 30 neT Hasap, komnaHus ados
cosmetics - oavH 13 BeayLMX MNPOM3BO-
oUTenen, npefnaratolmx LUMPOKYH raMmy
KOCMETUKU Ana Makus>Ka rnas, ry6, nvua
1 yxopa 3a Hortamu. Obe Hawm mapku ados
cosmetics, art de Lautrerc u Mr Nail
Cco3aaHbl n3 TwaTtenbHoO I'IOJJ,OépaHHbIX
KOMMOHEHTOB M 0TBE4YarT CaMbiM BbICOKUM
eBponeiickum ctaHpapTam. KoHKypeHTHble
LieHbl N HernpepbIBHOE pa3BuTue B obnacTu
06CNY>XXMBAHWS  KJIMEHTa, rapaHTupyoT
YAOBNETBOPEHME BCEM HalWM NoTpebu-
Tensam. KJ'IMeHTaM, 3anHTepecoBaHHbIM B
NPOM3BOACTBE KOCMETUKM NOJ  CBOEN
MapKoW, Mbl Takxe MpeafnaraeM coTpy-
[HNYECTBO. Y4UuTbiBAs OFPOMHbIA  OMbIT
B 3To cdepe, KBanMuUUMpoBaHHbIe
cneumanucTbl Halel KOMMaHuM MoMoryT
B Bbl6Ope ynakoBKKW, LUBETOBOW ramMbl,
CO3AaHnN an3aiiHa aTUKEeTKN U (MHANBHOMO
npoflykTa, OTBevatoLiero cambiM B3bICKa-
TenbHbIM TPEGOBAHUAM.

HatypanbHaa Kocmetuka Bielenda
CyllecTBYeT Ha KOCMETUYECKOM pPblHKE
¢ 1990 ropa.

OT0 npexae BCEro npoAyKuMsi BbICOKOrO
Ka4ecTBa HaTypasibHOW KOCMETUKW Ansg nuua
1 Tena. Mbl — coBpemeHHas koMnaHus, kotopas
C MOMeHTa e€ co3faHus BEepHO crnenyeTt
y6e>XxaeHuto, YTo Haubonee MosHbIR, a camoe
rnaBHoe — 6e30MacHblii yxo4 3a Koxei
obecrneunBaloT KoCMeTMYecKne npenaparbl,
OCHOBAHHble Ha aKTUBHbIX 3KONOrMYeCcKM
YNCTBIX MHIPEANEHTAX.

MbI He TOMbKO 3aHMMaeM 3Ha4MMoe MEeCTO Ha
NOMLCKOM PbIHKE KOCMETUKM, HO N CTPEMUMCS
CTOJIb XK€ MPOYHO YAEP>KaThCA Ha 3apy6esKHbIX
poiHkax. Kowmnawusi  Bielenda sBnsetcs
BRajenbuemM uHMM  NPoheCCMOHaNbHOM
kocmeTukn BIELENDA PROFESSIONAL,
afipecoBaHHON LIMPOKOMY Kpyry —cneuua-
JIMCTOB, KOTOPbIE UCMOMNBL3YHOT HaLLM NPOAYKTbI
B canoHax KpacoTbl, a TakxXe B LeHTpax
Wellness & SPA. Mbi ropavMcst Tem, 4To Ham
noA Cuny onepexartb TEeHAEHUMM POAHOro
KOCMETUYECKOrO PblHKA, @ Hala npoAyKums
3aBoeBana [osepue NpodeccrMoHasnbHbIX
KOCMETONOrOB M UX KIMEHTOB, YTO MOATBEP-
>KAAeT A/MHHBINA CrIMCOK OTPACeBbIX Harpag.
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CHANTAL

Kacka 16

05-462 WIAZOWNA, POLAND

Export sales:

Phone/Fax: +48 22 612 09 25

e-mail: export@chantal.com.pl

Production plant:

Phone: +48 22 789 04 54, Fax: +48 22 789 08 03
www.chantal.com.pl

www.prosalon.eu

Since 1989 Chantal specializes in manufacturing
of wide range of hair cosmetics. All the products have
been developed in our own laboratory and are being
sold to over 20 markets abroad.

PROSALON is our main brand of professional cosmetics
destined for hair dressing salons. Under this brand we
offer not only the innovative products dedicated to
stylists (hair color dyes, hair care, tfreatment and styling
products) but also to end users buying the professional
hair care products exclusively in hair dressing salons
(PROSALON Intensis subline). We also run our own
PROSALON Hair Dressing Academy in Warsaw fo let our
customers and partners be more acquainted with our
products.

Taking care of the final consumers we have also
developed the comprehensive line of 22 traditional hair
colors for retail sale — VARIETE which is accompanied by
wide range of POS materials and MAXXI - hair
coloration without ammonia. Our latest launch in the
retail segment of market is SESSIO - professional hair
care and styling cosmetics, consisting of 22 products
recommended by professionals for home use.

We look for distributors worldwide.

C+N Polska Sp. z o.0.

Wojska Polskiego é

39-300 MIELEC

POLAND

Phone: +48 17 773 80 00
Fax: +48 17 773 80 09
e-mail: cplusn@cnpolska.pl
www.cnpkg.com

C+N Polska Sp. z 0.0., a subsidiary of C+N Packaging
Inc. based in New York, is a leading supplier
of competitively priced, custom injection molded
quality closures for the world's top beauty
companies.

We offer our customers a wealth of design,
engineering and  manufacturing  expertise
in molding a variety of thermoplastic materials such
as Surlyn™, PP, ABS, PCTA, SAN and TPE. We have
state of the art decoratfing equipment for banding
and hot stamping. We also provide heat fransfer
labeling, UV metallizing, electroplafing and
silk-screening. As a full service supplier, we can meet
all your packaging needs from concept fo
production.
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CHANTAL/WWaHTanb ABNSAETCS
BelyLUMM MPOV3BOAMTENEM BbICOKOKA-
YeCTBEHHOW KOCMETWKM  [Ans oKpa-
lUMBaHWS  BOJIOC, fleveHuns, yxoaa
1 yKnamku.

3a 6onee vemM 20 neT OesATeNbHOCTU Mbl
BbIBE/IM HA PbIHOK LUMPOKMWIA accop-
TUMEHT KOCMETUKWM [ns Bosoc Ans
npoeCCMOHANBHOr0  UCNONb30BaHMs,
napuKkMaxepckux carnoHoB noa
3aperMcTpoBaHHON TOProBOW MapKoW
MPOCAJIOH/PROSALON, a Takxe
6peHn BapbeTe/VARIETE v MAXXI ans
VHAMBUAYaNbHbIX KITMEHTOB.

[ns mHaMBMAyanbHbIX noTpebutenen,
Mbl HelaBHO CO34anM KOCMETWKY Ans
BOJSIOC AN AOMALUHEro MCnosib30BaHUs
BMAa NpoeccHoHanbHoi KOCMETHKH,
noag Toprosoii  mapkon  SESSIO
Professional.

Bbicokoe kayecTBO MpoayKuuu, KOTopoe
Mbl MpeanaraeM Mo pasyMHbIM LieHam,
6blM Hallen Muccuen 3a Bce rofbl
Hallie AeSTeNIbHOCTY, U 3Ty MOIUTUKY Mbl
HaMepeHbl NPOAONKaTb U B ByayLLEM.
Halum npofyKTbl XOpoLUO npofaroTes 3a
py6e>xkoM, BO  MHOrMX  CTpaHax
Esponeiickoro  Coto3a, BocTouyHoMm
Esponbl, BrvxkHero Boctoka n CpenHeint
Asnu.

C+N nMonbwa, povepHas dupma
amepmkanckoi pupmbl C+N Packaging
Inc., sBnseTcs BedywMM NpPOW3-
BOANTENEM BbICOKOrO  KayecTtsa
yNaKoBOYHbIX KOMMOHEHTOB "3
MCKYCCTBEHHbIX ~ Martepuanos  no
KOHKYPEHTHbIM LieHaMm A5 rnaBHbIX
KOCMETUYECKMX (hMpM B MUpe.

Mbl npepnaraeM MHoXecTBo 06pa3LoB
1 60MbLIOKA ONbIT B MNPOMBILIEHHOM
nepepaboTke LUMPOKOA FraMmbl TEPMO-
nnacTMyecknx  martepuanos  Hanp.
Surlyn™, PP, ABS, PCTA, CAH n TPE.
Mbl MMeeM B CBOEM Pacrnopsi>keHun
BbICOKOrO Kfacca o6opyaoBaHue Ans
[IeKOpMPOBaHUs, T.e. XOT-CTamnuHra
(Hapnucu ropsunm wreMmnenem),
Tamnoneyatu u cutoneyvatu. Mol nmeem
B CBOEM  MpeASioOKeHUNn  TaKxe
MeTanu3auuio, ranbBaHu3auuio  u
NaKkMpoBKY.

Mb! npegnaraem KOMMJIEKCHOE
obCcny>KnuBaHWe npoekTa: OT uaen K
rOTOBOMY U3AENNIO.

www.cosmeticreporter.com



Delia Cosmetics
Distribution sp. z 0.0.

Nasienna 15

95-030 RZGOW

POLAND

Phone: + 48 42 225 44 44
Fax:  + 48 42 225 44 47
e-mail: eksport@delia.pl
www.cnpkg.com

Delia Cosmetics - a Polish manufacturer
of decorative as well as care cosmetics for hair,
nails, skin and body.

The company is a manufacturer of own brand
products as well as private label cosmetics.
Delia Cosmetics has implemented SO,
9001:2008 Quality Management System which
guarantees that we fulfill all the quality
requirements. Our customers can be assured,
that the highest level of quality is provided
on each stage of our production process.

We are looking forward to doing business
with you.

ECOWIPES
ECO WIPES sp.zo.0.

Krakowiakow 80/98

02-255 WARSZAWA

POLAND

Phone: + 48 22 732 00 76

Fax: +48 22 775 20 68

e-mail: ecowipes@ecowipes.com.pl
www.ecowipes.com.pl

ECOWIPES

Manufacturer of cosmetic and hygiene products
Our strategy is fo focus on Private Labels
in wet products, pads and buds.

Our wish is to bring innovative thinking and
brand-minded policy intfo the private label
business (especially in cooperation with
international & local chains).

Therefore huge means have been invested
in highly innovative production lines allowing
high outputs but economical and high quality
production making.

Each of our products are manufactured in
an integrated process in the frame of a brand
new plant.

Thanks to our investments in a total integrated
production process we can offer fair and
stable prices.

Delia Cosmetics - nonbckumii NponsBoanTENb
[leKOpaTUBHON KOCMETUKU U KOCMETUYECKMX
CPeACTB ANt yxoAa 3a BOJIOCaMW, HOTTSIMM,
Koxxer nuua u Tena. Komnanus npoussoant
npenaparbl He TOMbKO MOJ CBOUM GpeHAoM,
HO W noj TOProBOM MapKoW 3aka3umka.
Bnaropapss BHeapenuto cuctemsl 1SO,
KOMMaHWsi OTBEYaeT BCEM MeXXAyHapOAHbIM
cTaHpapTaMm. Hawm knueHTbl MoryT 6biTb
YBEPEHbI, YTO BbICOKWIA ypOBEHb KadecTBa
Cob6MoAaeTCs Ha KaXk oM aTarne Npov3BoACTBa.
Mpurnaliaem K cOTpyAHUYECTBY.

ECOWIPES Sp. z o. o. - [NpoussoauTtens
KOCMETUYECKMX U TUITMEHNYECKNX CPeaiCTB

» Hawa ctpaTerus - n[pousBOACTBO YaCTHbIX
MapoK B KaTeropum KOCMeTUHECKUX ANCKOB,
BaTHbIX Nasioyek, BNa>kHbIX cancpeTok.

» [1ns Kaxxaon rpynnbl TOBapoB Mbl FOTOBbI
npeanaratb MHHOBALVOHHbIE TEXHOOrUN

» Kaxpbiii 13 Halmx ToBapoB NpoM3BOANM
Ha HalleM HOBOM 3aBOJe.

Bnaropaps HalwmM MHBECTULMAM B 06LLEM,
VMHTErpMpoBaHHOM npoLiecce NPou3BOACTBA,
Mbl MOXEM MPeAnoXuUTb CrpaBenvBblie
1 cTabusbHbIe LiEHbI.

cosmetic reporter
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EVELINE COSMETICS

Zytnia 19

05-506 LESINOWOLA

POLAND

Phone: +48 22 757 78 37

Fax: +48 22757 79 92
e-mail: eveline@eveline.com.pl
www.eveline.eu
www.slimextreme.eu

Eveline Cosmetics Company is the one
of the greatest producers in Poland.

The activity firm began in 1983.

The company sells the products in Russia,
on Ukraine, and also in the countries
of Europe and Asia.

Except for Cosmetology intended for the
care of skin and body, the firm offers
decorative Cosmetology also.

Strategy and primary objective of the
company is quality and innovation, due to
which Eveline Cosmetics constantly arrives
at successes.

Komnanus Eveline Cosmetics sBnsetcs
OfIHUM W3 caMbIx GOMbLUMX MPOU3BOAWUTENEN
KocMeTukm B MNonbLue.

KomnaHus npojaeT CBOHO  NPOAYKUMIO
B Poccun, Ha YkpavHe, a Takke B CTpaHax
EBponbl, A3un, Adpukn, B  HKO>XKHOI
n CesepHoit AMepuke.

Kpome KocMmeTWkM npeaHasHavyeHHoN Anst
yxoAa 3a Koxen nuua u Tena, dupma
npeanaraeT Tak>ke AeKOPaTUBHYH KOCMETUKY.
CTtpaTterven u rnaBHOW LENbIO KOMMaHWu
SABNSIETCA KA4eCTBO W MHHOBAUWs, 6naroaaps
koTopbiM Eveline Cosmetics nocTosiHHO
[OCTUraeT ycrnexos.

FARMONA Laboratory of Natural Cosmetics

Jugowicka 10 C

30-443 KRAKOW

POLAND

Phone: + 48 12 252 70 75

Fax: +48 122527001

e-mail: dana.bartoszewicz@farmona.pl
www.farmona.pl

FARMONA Laboratory of Natural Cosmetics
is a manufacturer of cosmetics for face,
body and hair care, pharmaceutical and
professional cosmetics for beauty salons.
Our products have found wide
acceptance as in Polish and in export
markets. The firm works with all distribution
channels: wholesalers, pharmacies and
chain stores. A wide range of products
allows us to expand the export market. The
company is not complacent and is always
open for further development of
cooperation.

We welcome new customers!

8 cosmetic reporter  VIIVIII-IX 2011

®dapmoHa JlabopaTopuss HaTypanbHoii
KocMeTukn sBnsieTca npousBoautenem
KOCMETUKM MO0 yXo4y 3a fnvUOM, TesioM
n Bonocamu, hapmaleBTUHeCKONn U npo-
eccmoHanbHOM KOCMETUKM [ANs CanoHOB
KpacoTbl. Hawa npofykums Hawna Lwmpokoe
NpuU3HaHMe Kak Ha MNoJibCKOM, TakK U Ha
3KCMOPTHbIX pbiHKax. ®dupma paboTaeT co
BCEMU KaHanamu ,D,VICTpVIﬁyLlVII/IZ onToBblEe
KOMMaHuW, anTeku W CeTeBble MarasuHbl.
LLInpokast raMma npoAyKTOB MO3BOMSET HaM
pacLUMpSTb KCMOPTHBIN PbIHOK. KoMnaHms He
OCTaHaBIMBaeTCA Ha AOCTUTHYTOM W BCeraa
OTKpbITA [ANS  PasBuUTMS  JanbHenLero
NapTHEPCKOro COTPYAHUYECTBA.

MbI pagbl HOBbIM KnneHTam!

www.cosmeticreporter.com



HEINZ GLAS DZIALDOWO
Sp. z o.0.

WI. Jagielly 40
13-200 DZIALDOWO

POLAND

Phone: + 48 23 697 01 14

Fax:

+48 23 697 01 45

e-mail: handel@heinz-glas.pl

www.hgd.pl

Heinz Glas Dzialdowo Ltd. has more than
sixty years of experience in producing
glass packaging. We specialize in
production high-quality uncoloured glass
and coloured in mass glass containers
from capacity 5 ml to 500 ml.

Among our products you will find
packaging for:

1 EDT and perfume,

1 nail polishes,

1 skin care cosmetics,

I roll-on cosmetic products,

1 other products (alcohol, foodstuffs, ect.).

Established over 25 years ago INGLOT
Company works with make-up artists and
colour consultants to bring the latest trends
in colour, texture and form to the market.
We are constantly developing new
products and have just launched the
world’s first ever Breathable Nail Enamel
ensuring better health care for nails whilst
enhancing their beauty.

Our unique Freedom System allows
customers to experiment with countless
shades and colour combinations of
different face products, giving them the
opportunity to create their own customized
colour palette.

We are present in 280 retail locations
worldwide.

Heinz Glas Dzialdowo - 3to Gonee uem
60-NeTHWIA OMNbIT B NPON3BOACTBE CTEKNSHHON
ynakosku. Mbl cneunanuanpyemcst Ha npoms-
BOACTBE BbICOKOKAYECTBEHHOW YMNakoBKM
M3 HEOKpaLLeHHOro CTekNla eMKOCTbi OT
5 po 500 Mn 1 13 CcTekna, OKpaLLEHHOro B Macce.
Cpepau npeanaraembix Hamy NpoAyKTOB.

Bbl HaiaéTe ynakoBky Ansi:

1 ayxoB 1 TyaneTHON BOAbI,

1 nakoB Ansi HorTewu,

1 KoCMeTUKM Ans yxoaa 3a TesioMm,

1 LWapuKOBbIX KOCMETUYECKWNX CPEACTB,

1 apyrux (ankorosb, NPOAYKTbI MUTaHUS, U T. M.).

INGLOT sp.zo.0.

Lwowska 154

37-700 PRZEMYSL

POLAND

Phone: + 48 16 678 02 10

Fax: +48 166780210

e-mail: contact@inglotcosmetics.com
www.inglotcosmetics.com

OcHoBaHHas 6ornee 25 neT Ha3af, KOMMaHus
«Inglot» pa6otaeT C XyaoXXHMKaMU no
Makus>Ky U KOHCynbTaHTamu no LUBeTy, YTOObI
BHEPSATb Ha PbIHOK MOCNEAHWe TeHAEHLUn
uBeTa, TeKCTypbl U hopMbl. Mbl MOCTOSIHHO
paspabaTbiBaeM HOBblE MPOAYKTbI U HEAABHO
3anycTunv camblii NEPBbIA B MUPE AblLuaLLmin
nlaK Ans Horten, obecneuvsarowmin 6onee
XOpOLUMA  yXOA4 33 3[0POBbEM HOITEMN,
OLHOBPEMEHHO MOAYepKnBast MX KpacoTy.
Hawa yHukanbHas cuctema «Freedom»
rno3BoNsieT KMEeHTaMm 3KCMepUMEHTUPOBaTb
¢ 6€CHUCNEHHBIMU OTTEHKAMM Y COYETaHUSMMU
LBETOB Pas3finyHbIX MPOAYKTOB AN nnua,
faBas  BO3MOXHOCTb  CO3A4aTb  CBOKO
CO6CTBEHHYIO, MHAMBWAYASIbHO NMOA0OPAHHYIO
nanutpy usetoB. Mol npucytcteyem B 280
PO3HMYHbIX TOYKAxX MO BCEMY MUPY.
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INERTON
INTERTON Sp. z o0.0.

St. Bodycha 97, Reguly

05-816 MICHALOWICE

Hala nr 1

Phone: +48 22 734 00 72

Fax: +48 22 730 05 92

e-mail: o.przybyla@interton-wra.com.pl
www.interton.wra.com.pl

INTERTON is a Polish manufacturer
of colour cosmetics and plastic
packaging designed for colour cosmetics.
The products range is the same both for
cosmetics and packaging: lip glosses,
lipsticks, eye shadows, mascaras, blushers,
powders. Both finished products and
packaging are manufactured according
to ISO and GMP rulles, from the highest
quality raw materials imported from
Western Europe.

Our goal is to provide highest quality
products at the most competitive price.

KomnaHusi Interton 3aHumaeTcs npous-
BOACTBOM LIJI/IpOKO[;I rammbl ynakoBOK W©3
WCKYCCTBEHHbIX ~ MaTepuanos, WMeLmX
LUMPOKOE YNoTpe6rieHne B KOCMETUYECKON
MPOMBILLNIEHHOCTY.

Creuvanuavpyemcst B MPOU3BOACTBE YMako-
BOK A5 IeKOPATMBHOI KOCMETUKM.

B Hawem npennoxeHun Bbl HahWpeTe
LUMPOKYIO raMMmy ynakoBOK Ans 6necka Ans
ry6, Tyl Ans pecHul, TeHU Ans Bek, ry6GHon
noMagbl W MOABOAKW AN BeK. YNakoBKw
U3roTaBnMBaeM MCKIIIOUUTENBHO W3 Kavec-
TBEHHbIX CEepTUULMPOBaHbIX MaTepuanos,
KoTOpble NMo3BONSIOT Ha KOHTaKT
C KOCMeTM4ecKoi Mmaccoil. 3aroTaBnuBaem
Cblpb€ WUCKJIIOYUTENIbHO Yy MNOJb3YHLLNXCA
xopoLueit penyTauuein NOCTaBLLMKOB.
Pacnonaraem 60MbMMU  BO3MOXHOCTSIMM
Aekopauun  ynakoBOK MNyTem nakMpoBKU,
MeTanu3auum W oKpacku maTtepuana w3
KOTOPOro W3roToBfieHa ynaKkoBKa.

YnakoBka npon3BOANTCA B COOTBETCTBUKU CO
craHpaaptamu ISO u GMP HaumHas ¢ cbipbst
BbICOKOr0 Kayectsa WMMOPTUMPYEMOro w3
3anapaHoii EBponbl.

Hawa uenb-o6ecneunts NOTpedUTENs BbICO-
KOKa4eCTBEHHOW NpoAyKuMeir no cambiM
OOCTYMNHbIM LieHaMm.

IZA Hairpins Factory s.1928

St. Okrzei 2b

64-100 LESZINO

POLAND

Phone: + 48 65 529 72 59

Fax: + 48 65529 97 03

e-mail: wojtex@szpilki.com.pl
natalia@szpilki.com.pl

www.iza-hairpins.com

www.szpilki.com.pl

In our factory a great range of hair pins
and hair grips have been produced since
1928. They can have various sizes, kinds
and colors. We offer the best quality
products for professional usage. This
quality makes us a great business partner
who can guarantee short production
fimes and competitive prices. Not only
hair pins and hair grips are available but
also different hair accessories such as hair
clips, hair gums, decorative grips and
wedding accessories. We would like fo
start a long-lasting cooperation with you.
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Bonbwoin BbIGOP 3aKoNOK  ANs BOJIOC
Npou3BOANTCS Ha HalleM 3asofe ¢ 1928 roaa.
OHV MOTYT UMeTb PasnnyHble pasmepbl, BUabl
1 useTa. Mbl mpeanaraemM BbICOKOE Ka4ecTBO
npOAyKUMM Ansi NPoeCcCMOHANbHOO UCMOSib-
30BaHMsl. OTO Ka4vyeCcTBO [fenaeT Hac
NPeKpacHbIM NapTHEpOM 6u3Heca, KOTOpbli
MOXET rapaHTupoBaTb KOPOTKUE CPOKMU
M3roTOBMIEHUS 1 KOHKYPEHTHbIe LeHbl. Kpome
3aKOMOK AJIS BOJIOC B HALIEeM MPEASIOKEHNN
[OCTYMHbI Pa3nnyHble akceccyapb! Afist BONOC,
PE3VHKW, AEeKopaTVBHbIE 3aroHKM U CcBaaeo-
Hble aKceccyapbl.

Mbl xoTenu 6bl Ha4yaTb [ONTOBPEMEHHOE
COTPYAHNYECTBO ¢ Bamu.

www.cosmeticreporter.com



JOANNA Cosmetic Laboratory was founded
over 25 years ago. We are experts in the
field of cosmetics for hair and body. We
offer modern, high-quality cosmetics given
in attractive packages and sold at
affordable prices. Our offer is designed for
both individual clients and professional
hairdressing salons.

The company specializes in the production of:
Hair - shampoos, conditioners and masks;
colorants and lighteners; styling products
Body - shower gels, peelings, soaps, creams,
depilatory.

Miraculum SA is one of the largest Polish
manufacturers of perfume and cosmetic
products for face and body care,
including products for depilation and sun
protection. The company’s shares are
listed on the Warsaw Stock Exchange.
Our experience, going back almost 90
years, is a guarantee of the highest
quality and exquisite fantasy in the
creation of new products, which capture
the spirit of the times and conform to
high aesthetic and technological
standards.

JOANNA Laboratorium
Kosmetyczne Sp.j.

Gen. Zajaczka 11 C2

01-510 WARSZAWA

POLAND

Phone: + 48 22 331 92 10

Fax: +48 22 331 92 28

e-mail: m.malinowski@oanna.pl
s.gosciminska@joanna.pl

www.joanna.pl

KocmeTuueckas Jlabopatopus JOANNA
CyLeCcTBYET Ha MOSIbCKOM pblIHKE 6oree
25 netT. Mbl sBnsieMcs 3KCNepToM B Npous-
BO/ICTBE BbICOKOIO Ka4ecTBa KOCMETUYECKMNX
U3enuii Mo yxody 3a BOMOCaMu W TesioM.
Mpeanaraem LIMPOKMIA aCCOPTUMEHT MPOAYK-
TOB MO AOCTYMHbLIM LeHaM. Hawm napnenus
€Oo3/aHbl Kak Ansa MHAMBUAYaNbHOro nokyna-
Tensa Tak n ans I'IpO(beCCI/IOHaJ'IbeIX CaJiOHOB.
KomnaHusi cneuman1anpyeTcs B MPOM3BOACTBE
NPOAYKTOB:

[Ana Bonoc — wWamnyHW, KOHAWLMOHEPSI
M Macku, Kpacku n OCBETIIUTENN, CTalnuHr
0015 yKNaaku BOoc;

Ana Tena — renv Ans Aywa, XXukue Mbina,
MUAWHITK, KpeMa 1 fenunsaums.

MIRACULUM SA

Bobrzynskiego 14

30-348 KRAKOW

POLAND

Phone: + 48 42 209 30 22
Fax:  + 48 42209 31 92
e-mail: expori@miraculum.pl
www.miraculum.pl

Mwupakyniom ABNAETCH OAHUM "3
KPYMHeWWMX  MOMbCKUX  NpU3BOAWTENE
napgroMepun 1 KOCMETUMKM MO yxody 3a
KO>XXell mua 1 Tena, B TOM 4nche npenapaTtos
NS AenUnsaumMmn U 3almTbl OT COMHLA, akumum
KOTOpOro koTupytoTcsi Ha Bapuuasckoid
6upxe. Haw noutn 90-neTHUin ONbIT 3TO
rapaHTus He TOMbKO BbICOYANLLIEro KavecTsa,
HO TaK>Ke M3bICKaHHOW (haHTa3un B CO3AaHNN
HOBbIX KOCMETUYECKMX MpenapaTos, KOTopble
MAayT B HOTY C MUPOBOW MOAOW, MOMHOCTbLIO
COOTBETCTBYIOT BbICOKUM 3CTETUYECKUM
1 TEXHOMOMMYECKMM CTaHAapTam OTpacsu.
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PROSALON

Kacka 14

05-462 WIAZOWNA

POLAND

Phone: + 48 22 789 04 54

Fax: + 4822789 08 03
e-mail: info@chantal.com.pl
Export

Tel./Fax: + 48 22 612 09 25
email: expori@chantal.com.pl
www.prosalon.eu

PROSALON designed by CHANTAL means high quality,
professional cosmetics for hair coloring, treatment and
styling destined for hairdressing salons. Within more
than 22 years of activity we have managed to
infroduce PROSALON brand including the wide range
of hair cosmetics for professional use. It includes
75 fashionable shades of hair colors in 120 g fubes,
oxidants, bleaching powders, shampoos, conditioners,
masks, permanent wave lotions, neutralizer as well as
a full range of cosmetics for hair styling.

The Prosalon Intensis series extends our offer with
a series of cosmetics for hair moisturizing, enlarging its
volume and color protecting and is destined for end
user but sells only through the hairdressing salons.

We offer also hair cure complex in ampoules: the
nourishing complex Intensis Colour as well as hair
strenghtening serum and the serum for hair tending to
come out under our sub brand Prosalon Med. Highest
possible quality products offered at reasonable prices
have been our mission for all the years of our activity
and this policy will be continued. Our products sell well
in many countries of the European Union, Eastern
Europe, Middle Asia and overseas.

PROSALON nponasoactsa Chantal osHavaet
BbICOKOE  Ka4yecTBO  KOCMETUKM  Ans
oKpaluBaHu4, yxoaa v yknanku BoJioc.

B TeueHune Gonee vem 22 neT AeATENbHOCTU
HaMm y[anocb BHEAPUTb B PbIHOK OpeHA
PROSALON, Bknto4as LUMPOKMIA aCCOPTUMEHT
KOCMETUKM  ang  BOnoc  ana  npode-
CCHOHarbHbIX NapnukMaxepCcknx casioHOB.
Mpou3BoanM MoJHble Kpacku Ans BOJIOC
B 75 oTTeHkax B 120 r. Ty6ax, oKucnuTenu,
OCBET/ITENN, LIAMMYHW, KOHAMLMOHEPDI,
JKMOKOCTU ANs 3aBMBKW, 3aKpenutesb ONd
3aBUBKU, a TakK>Xe MOJSHbIN aCCOPTUMEHT
KOCMETUYECKUX CPEACTB AN yKNaaKu BOSoC.
Cepusi  Intensis  nmhum  PROSALON
pacwmpsieT  Hawe  NpeasiokeHve  npo-
deccnmoHanbHoOm KOCMETUKM AN BOSOC.
B eé cocTaB BxoAsT yBnakHswOLWME U yBe-
nuumBaolmMe 06bEM  BOJIOC  CPeAcTBa
a Tak>xe npenapartbl Aa 3aluTbl UBeTa.

Mbl npefnaraem TakXXe WHTEHCUBHbIA yxof
[NS OKpaLLeHHbIX BOMoc B amnynax Intensis
Color, a TaKxe CbIBOPOTKY AN YKPenneHus
BONIOC WM CbIBOPOTKY AJii TOHKWUX, XPYMKUX
M NOBPE>XXAEeHHbIX BOIOC NO4 HallnM 6per.0M
Prosalon Med. Hawa uenb ato obecneunTb
MakcuMasnbHO BO3MOXHOE KayecTBO MNpo-
OyKUMM no  pasymHbiM  UeHaM. Mbl  eé
OCYLLECTBNANM 3a BCe roAbl Hawen pes-
TENnbHOCTW, U 3Ta nommTtuka 6yaeT npojon-
XaTcs. Hawwm npoayKTbl XOpPOLLO MpOAAroTCst
BO MHOrux cTpaHax Esponeiickoro Coto3a,
BocTtouHoi EBponbi, CpenHein Azum.

VIPERA COSMETICS

VIPERA Cosmetics

Armii Krajowej 10

05-500 PIASECZINO

POLAND

Phone: + 48 22 750 38 13
Fax: +4822 75038 23
e-mail: export@vipera.com.pl
www.vipera.com.pl

Vipera Cosmetics offers an extensive line
of exclusive, technologically advanced cosmetic of
the highest quality designed to enhance every
woman’'s unique natural beauty. Every product is
manufactured using the latest technologically
advanced standards of research and testing. Every
product is dermatologically-tested and approved and
guaranteed to be safe and hypo-allergenic. Vipera
Cosmetics operates under the issuance of the
International Certificate of Quality Care # 1SQ 9001.
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Bunepa KocmeTukc - cTapenwas
1 aBTOpUTETHelWwas dupma no npoms-
BOACTBY  AEKOPATWUBHOW  KOCMETUKU
B MNonblwe. VicTopus Mapku Havanacb B
1988 ropy. [eBu3oM vpMbl SBRSiETLCA
HaTypanbHocTb W KayecTso. Bce nspenus
npoxoasT cepTudmkaumio Ha addek-
TUBHOCTb U 6€30MacHOCTb.

®upma npeanaraeT nyapbl, TOHambHble
Kpema, Mackupylllne KOppeKTopsl,
PYMsiHbI, TEHW NS BeK, KapaHjalu Ans
rnas, Tyl Anst pecHuL, ry6Hble noMaabl,
6necku, KOHTYpHblE KapaHgaiiu,
npenapaTbl ANS  CHATUS  Makusxa,
npenaparbl Afis yXoAa 3a HOrTsIMM, flakv
NS HOTTen.

www.cosmeticreporter.com



@ VIKI-HAIR

LABORATORIUM CHEMICZNE S.C.
Andrzej Byzdra, Maria Byzdra

Perfumes are not just means for seduction,
but means for enjoyment.

Sense brings in our life mystery and magic.
In Carlo Bossi Parfumes you will find senses
for any taste: delicate and seductive,
sensitive eastern, fruit and fresh aromas,
which match the packaging design.

With our perfumes you will feel yourself
up-to-date: stylishly, confidently, free and
independently.

With Carlo Bossi Parfumes you will find
yourself...

Producer of perfumes:

Carlo Bossi Parfumes

Distributor:

VIKI-HAIR Laboratorium Chemiczne s.c.

VIKI-HAIR
LABORATORIUM CHEMICINE S.C.

Zielona 35

37-400 NISKO

POLAND

Phone/Fax: +48 15 841 22 49
e-mail: vikihair@pro.onet.pl
www.vikihair.pl

[yxv - 3TO He TONbKO CPEACTBO O6OJbLLEHUS,
HO ¥ CPEACTBO HacNaXAeHus.

Yem-T0 HeBOOOGpa3MMO 3arafoyHbIM W BOSHY-
fOWMM  BeeT 0T BCEro, YTO CBSI3aHO
C 3anaxamu.

TailHa apomatos... B »wu3Hu no6oro HacTynaet
MOMEHT, KOrja OCTPO OLlyllaellb, Y4TO 3TO
HeynoBMMOE IlyHOBEHWE apoMaTU4ecKoro BeTep-
Ka 1 eCTb TO, 0 YEM MeyTan, YTo uckan gonrve
roabl, K 4emMy HEOCO3HaHHO CTPeMuIIcs, nepe-
61past MHOrOUYMCNEeHHbIe PAAKOHUMNKN.

B napdromax ot Carlo Bossi Bbl HailaeTe 3anaxm
Ha o060 BKYyC: YTOHYEHHble M cobnas-
HUTENbHbIE, YYBCTBUTENbHbIE  BOCTOYHbIE,
a TaKke (PYKTOBble U CBEXMe apomarbl,
rapMOHWYHO CcoYeTarlolmMecs C  AU3alnHOM
dnakoHa u ynakoskoi. [lpuobpeTtas Hay
napdromeputo, Bbl OyaeTe 4yBCTBOBATb Ce6s
MOyWMMW B HOTY CO BPEMEHEM: CTUJIbHO,
YBEPEHHO, CBOOOAHO 1 HE3aBUCUMO...

C Carlo Bossi Bbl HalipeTe cBoe ...
MponasoanTens [yxos:

Carlo Bossi Parfumes

[vctpubbroTop:

VIKI-HAIR Laboratorium Chemiczne s.c.
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B TECHNOLOGY

Growth factors in skin care

The first growth factor — a nerve growth factor — was
discovered in the 1950s by developmental biologist
Levi-Montalcini. Some years later in 1986, together with her
American colleague, biochemist Stanley Cohen, she received
a Nobel Prize in Physiology or Medicine for the work over
growth factors and explanation how the growth and
differentiation of normal cells is stimulated and regulated.
Since then, scientists identified many more growth factors,
some of them — related to cancer cells.

Growth factors are small proteins participating in complex
mechanisms of tissue repair and regeneration. They are
involved in intercellular communication, act as signaling
molecules between cells through appropriate receptors in cell
membranes. In this way, growth factors are responsible for
activation such biological mechanisms as chemotaxis as well
as cell growth, their proliferation, maturation and
differentiation. All these are essential for tissue healing.
In other words, growth factors are the impulses “calling” and
stimulating the “restoring crew” of our body.

Growth factors are sometimes called interchangeably by
scientists as cytokines, which historically were associated with
blood forming cells and immune system cells. In fact, some
cytokines can be growth factors, but not all them. There is
a group of cytokines of inhibitory effect on cell proliferation,
some others can be used as “death signals” in programmed
cell death (apoptosis).

Some growth factors used to accelerate the repair of chronic wounds in humans.

EGF (Epidermal Growth Factor) Macrophages, monocytes

FGF (Fibroblast Growth Factor)

GMC SF (granulocyte-macrophage
colony-stimulating factor)

HGH (Human growth hormone)  Pituitary gland

IL-1 (interleukin -1)
PDGF (platelet-derived growth factor)
smooth muscle cells

TGF - (transforming growth factor -)

14 cosmetic reporter VI-VII-IX 2011

Monocytes, macrophages, endothelial cells

Macrophages, fibroblasts, endothelial cells

Lymphocytes, macrophages, keratinocytes

Platelets, macrophages, neutrophils,

Platelets, bone, most cell types

Thus, growth factor implies a positive effect on cell division,
cytokine is a neutral term with respect to whether a molecule
affects proliferation. Ganong, an eminent American
physiologist divides growth factors into three groups:

« The immanent growth factors released by participating in the
multiplication or development of various cells (i.e. Insulin -like
growth factor, epidermal growth factor, PDGF, TGF, IGF, EGF,
VEGF).

« Cytokines such as some interleukins

+ Colony-stimulating factors that regulate proliferation and
maturation of red and white blood cells.

During the past years a lot of publications appeared
concerning the importance of growth factors for skin
functioning. In vitro studies showed their effectiveness in
regulating cell proliferation, chemotaxis and formation of
extracellular matrix. Experiments with animals confirmed that
these small peptides could be hope in healing wounds,
particularly chronic wounds as they accelerate wound repair.
Up to date at least 16 growth factors were confirmed to be
involved in the regulation of cutaneous wound healing.
A number of trials have also been made in human clinical
studies to assess the efficacy and safety of growth factors in
wounds healing (Table 1). It was shown that growth factor-
treated wounds healed in approximately 5 to 7 days
compared to controls, which took 10 to 15 days. The process
was more effective and further accelerated to 3 to 5 days with
the application of a combination of several growth factors.

Epithelium, endothelial cells

Endothelium, fibroblasts, keratinocytes

Hematopoietic, inflammatory cells,
neutrophils, fibroblasts
Hepatocytes, bone, fibroblast

Monocytes, neutrophils, fibroblasts,
keratinocytes

Fibroblasts, smooth muscle cells

Fibroblasts, endothelial cells, keratinocytes,
lymphocytes, monocytes

-

Anna Frydrych

- chemist, cosmetologist.
Safety & Efficacy Evaluation
Manager, Dermika,

Cederroth Poland.

Lecturer at Postgraduate
Studies in the Academy

of Cosmetics and Health Care
in Warsaw

: proliferation of keratinocytes, fibroblasts

and endothelial cells, keratinocytes migration

: proliferation of endothelial cells,

keratinocytes and fibroblasts, chemotaxis, ECM

: chemotaxis of endothelial cells,

inflammatory cells, keratinocyte
proliferation, activation of neutrophils

: IGF-1 (insulin growth factor-1) production

Monocytes, neutrophils, macrophage
chemotaxis

: proliferation of smooth muscle cells

and fibroblasts, chemotaxis, ECM

: ECM, fibroblast activity, chemotaxis
: proliferation of keratinocytes,

endothelial cells

www.cosmeticreporter.com
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B TECHNOLOGY

Growth factors therapy become also a breakthrough in
aesthetic medicine to rejuvenate and slow down the aging
process and face, being a competitive to botox or hyaluronic
acid-based fillers. The procedure involves the injection of so
called platelet-rich plasma (PRP) obtained directly from
patient's blood. As a concentrated source of autologous
platelets, PRP contains (and releases into the skin after
injecting) a number of growth factors and cytokines that
stimulate skin renewal. To the main components of PRP
belong:

PDGF (Platelet-derived growth factor) — acting on skin
regenerating and angiogenesis

TGF - (Transforming Growth Factor beta) - responsible for
intercellular linkage and cell metabolism

VEGF (Vascular Endothelial Growth Factor) - responsible for the
formation of new blood vessels

EGF (Epidermal Growth Factor) — responsible for cell
proliferation and differentiation, angiogenesis

FGF - (Fibroblast Growth Factor beta) - responsible for cell
development and specialization, angiogenesis, collagen
formation

All above growth factors initiate and support processes of tissue
regeneration and rebuilt. Delivery of additional GFs to places
which we want to "rejuvenate” is the reason of applying
platelet-rich plasma. The method has been known and used in
the field of medicine for over 30 years, i.e. in surgery for the
treatment of extensive wounds and burns of skin and soft
tissues as well as in orthopedics in treatment of complex
fractures and injuries of bones, joints and tendons. For a long
time it was used exclusively for hospital patients due to
difficulties in its obtaining.

The role and activity of growth factors became of a great
interest in cosmetology field as well. Due to their properties,
especially capacity in promoting dermal fibroblasts and
epidermal keratinocytes proliferation as well as inducing
extracellular matrix formation including collagens, they could be
promising in reducing signs of skin aging. Growth factor
formulas first appeared on the market in the early 1990s.
Nowadays, there are a lot of cosmetic products using marketing
claims referring to human growth factors or plant-based growth
factors developed for cosmetics used. Two of them are of the
greatest importance — epidermal growth factor (EGF) and
fibroblast growth factors (FGFs).

Human EGF is a 6045-Da oligopeptide with 53 amino acids
residues and three intramolecular disulfide bonds. It was
shown to stimulate cell division of many different cells and is
helpful for wound and bound healing. When applied to the
skin, EGF can exhibit anti-inflammatory properties. EGF is a
substantial protein found in the fibroblast cells of the dermal
layer, and it works to stimulate cells to produce collagen. All
these make it to be valuable for age prevention and age
reversal of the skin.

FGFs appear under various isoforms, i.e. five isoforms of FGF-
were identified with molecular weight from 18 to 34 kDa. Only
the first one of the smallest molecular weight is detected
outside cells, the others are retained within the cell, inside
nucleus. At skin core, FGF- is found at the dermal-epidermal
junctions, at the dermis as well as the capillaries. It exhibit a
wide range of activity — ensures fibroblast proliferation
stimulating synthesis of extracellular matrix molecules, which
are essential for skin integrity. Moreover, this growth factor
increases production of hyaluronian, the main GAG in the
dermis, as well as influence keratinocytes to inhibit the
expression of the collagenase-1 to allow quicker skin renewal.
During recent years, there were published some articles
describing the in vivo effects of topically applied growth factors.
Atkin et al. conducted a 3-month study to determine whether
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topical treatment serum containing multiple growth factors,
cytokines, peptides, antioxidants and depigmenting agents
could improve the visible signs of facial photodamage. Over 35
females, aged 32-55 years, with mild to severe, fine and coarse
periocular wrinkles applied the treatment serum to the face
twice daily. Clinical evaluations showed statistically significant
reductions in fine wrinkles and coarse wrinkles and
improvements in skin texture, tone and radiance starting at
month 1 with continued improvements at months 2 and 3.
Cutometer readings showed decreased skin extensibility and
increased resiliency. Subject self-assessments confirmed that
the beneficial effects of the treatment serum were readily
observed by the users. The treatment serum was well-tolerated
with no treatment-related adverse events reported during the
3-month study.

Similarly, studies carried out by Fitzpatrick showed usefulness
GFs in cosmetic applications, in particular in treating
photodamaged skin. A mixture of multiple growth factors
derived from human fibroblasts was applied topically to 14
patients twice daily for 60 days. A total of 78.6% of patients
with photodamaged skin showed clinical improvement after 2
months. New collagen formation increased by 37%, and
epidermal thickening increases by 27%. Lupo et al.
investigated eye cream containing mixture of human growth
factors and cytokines in combination with caffeine, bisabolol,
glycyrrhetinic acid, and sodium hyaluronate for periorbital
rejuvenation. The study, completed by 37 female subjects
between 36 to 65 years of age, revealed that clinical signs for
wrinkles, lower eyelid bags or sagging, dark circles, and skin
texture show significant improvement (average 14%-28%)
after 6 weeks of twice-daily application. These clinical
improvements were confirmed by a subject questionnaire. The
subjects further reported that their tired look significantly
improved by 32% in average.

Although there is a lot of evidence of positive effects of growth
factors on the skin, proofs that supplementing skin's
endogenous GFs may enhance natural repair processes and
accelerate the reversal of damage caused by intrinsic and
extrinsic skin aging, the use of these substances topically on the
skin is sometimes questioned. It was shown that EGF can
promote tumor growth, because they are highly mitogenic,
promoting cell divisions, and at certain concentration and long
enough time of application may cause cells to overproliferate
and finally lead even to cancer. Although it is quite big molecule
to cross the healthy, intact stratum corneum barrier, there could
be a concern in case of regular use on locally damaged skin.
There are also publications indicating that in spite of their large
molecular weight, evidence suggests that a small fraction of
topically applied GFs penetrating into superficial epidermis can
elicit a fibroblastmediated response in the dermis. On the
other hand, no hematologic, chemical or urinalysis
abnormalities appeared that could be attributed to the topical
administration of recombinant FGF-Due to the lack of
consistent data, and just because of many questions and
concerns about the safety profile and side effects, some
scientists seem to be very careful in their opinions on the use
on human growth factors in cosmetics. Some others raise the
issue of their instability, thus also efficacy, when they are used
in cosmetics. That's why a new trend in growth factor seem to
preserve the endogenous level of growth factors, optimization
their activity by taking care of their local microenvironment and
of its natural potential rather than an increase their quantity in
the skin. And for all this reasons — safety and efficacy — we
prefer using i.e. plant derivatives than human GFs themselves.
All of us, consumers, dermatologists and manufacturers need
more date on formulations containing these extraordinary
molecules.
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Creatively
made in _

Are you looking for packaging, private label or maybe
ready made products for your cosmetic business?

You can not miss probably

the best ratio between quality and price
on this planet.

Visit Polish exhibitors at

COSMOPROF ASIA

Hong Kong, November, 9th-11th 2011 www.cosmoprof-asia.com

BELL PPHU

Graniczna 79 G

05-410 JOZEFOW
POLAND

Phone: + 48 22 779 01 00
Fax: +4822779 0102
e-mail: bell@bell.com.pl
www.bell.com.pl

Bell Company was established in 1983 and is one of the
leading make-up manufacturers in Poland. We are
producing make-up products for our brand as well
as for different private labels.

In our offer you can find wide selection of formulations
and colours, which can be also adjusted fo your needs.
Among offered products are lipsticks, lip glosses,
lipliners, eyeshadows, eyeliners, powders, blushes,
mascaras, foundations, concealers and big range
of mousse products (eyeshadow, blush, make-up,
bronzer). Moreover, in our offer we have large
selection of packaging for all these products.

COSMOPROF ASIA stand no1E-GéD
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EVELINE COSMETICS

ul. Zytnia 19

05-506 LESINOWOLA
POLAND

Phone: +48 22 322 56 00
Fax: +48 22 757 79 92
e-mail: sales@eveline.com.pl
www.eveline.eu

Eveline Cosmetics company, established in 1983,
is the biggest cosmetics producer in Poland.

The company sells products in Russia, Ukraine, and
in theWestern Europe, Asia, Africa, North and South
America countries. The biggest part of production are
skin and body products along with make-up ones.
The main goal of Eveline is production of innovative,
high quality cosmetics. The highest award is satis-
faction of clients who choose Eveline.

CHANTAL

Kacka 16

05-462 WIAZOWNA,

POLAND

Export sales:

Phone/Fax: +48 22 612 09 25
e-mail: export@chantal.com.pl
Production plant:

Phone: +48 22 789 04 54

Fax:  +48 22 789 08 03
www.chantal.com.pl
www.prosalon.eu

Since 1989 Chantal specializes in manufacturing of wide range
of hair cosmetics. All the products have been developed in our
own laboratory and are being sold to over 20 markets abroad.
PROSALON is our main brand of professional cosmetics destined
for hair dressing salons. Under this brand we offer not only the
innovative products dedicated to stylists (hair color dyes, hair care,
treatment and styling products) but also to end users buying the
professional hair care products exclusively in hair dressing salons
(PROSALON Intensis subline). We also run our own PROSALON Hair
Dressing Academy in Warsaw to let our customers and partners
be more acquainted with our products.

Taking care of the final consumers we have also developed the
comprehensive line of 22 traditional hair colors for retail sale
— VARIETE which is accompanied by wide range of POS materials
and MAXXI - hair coloration without ammonia. Our latest launch
in the retail segment of market is SESSIO - professional hair care
and styling cosmetics, consisting of 22 products recommended
by professionals for home use.

We look for distributors worldwide.
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P.P.H.U. Polipack
Spolka Jawna, I. Wieckowska i K. Kolmetz

ul. Sloneczna 34

84-241 GOSCICINO

POLAND

Phone/fax: + 48 58 572 02 02/04
e-mail: polipach@polipack.com.pl
www.polipack.com.pl
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The POLIPACK company is specializing in the manufacture of
high quality PP, PS and PE packaging for cosmetics and
pharmaceutical products. Our modern equipment is central to
our manufacturing processes. Our packaging is made both
according to our own designs and according to our customers'
individual orders. We provide packaging decoration on flaf,
cylindrical and oval products, using printing and hot-stamping
methods in such technologies as screen-printing and pad
printing. Our company holds the ISO 9001:2008 Quality System
Certificate.

We would like the Polipack trade name to be regarded
as a synonym for top quality products.

COSMOPROF ASIA

Ziagja Lid
Zaklad Produkciji Lekow Sp. z o.0.

ul. Jesienna 9

80-298 GDANSK

POLAND

Phone: +48 58 521 35 12
Fax:  +48 58 521 35 01
e-mail: export@ziaja.com
www.ziaja.com
PHILOSOPHY: satisfying skin needs by offering the highest quality
products based on natural ingredients at competitive prices.
BACKGROUND: family-owned company founded in 1989 by
pharmacists Zenon and Aleksandra Zigja.

OFFER: neary 900 beauty care products for face, body and hair care.
SAFETY: application and allergy tests conducted at medical clinic
and efficiency tests done by independent laboratories.
PRODUCTION: modern facilities in an ecological zone with own
research laboratories.

MARKET POSITION: leading producer on the Polish market with
yearly sales of ca. 40 mil. units and turnover of 51 mil. EUR.
PARTNERS: chain stores all over the world: Ahold, Auchan, DM,
Interspar, Kaufland, Rossmann, Schlecker, Tesco.

QUALITY: certified by Lloyd's Register Quality Assurance with ISO
9001-2000.

Stand no 1E-Gé4A

COSMOPROF ASIA
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Facial care cosmetics market

Categories

Sales in 1000 L
/ percentage shares

July'09 - June'10

July'10 - June'11

Change
(% 1 p%)

Sales in 1000 PLN
/ percentage shares

July’09 - June'10

July'10 - June'11

Change
(% 1 p%)

Facial care cosmetics market 7570 7383 -2,5 1123 009 1070 303 -4,7
Facial care cosmetics for women 27,6 27,4 -0,2 63,5 64,0 0,5
Face cleansing cosmetics for women 54,8 56,3 15 21,2 21,1 -0,1
Face cleansing cosmetics for men 1,3 1,4 0,1 3,4 3,8 0,4
Anti acne cosmetics 16,4 14,9 -1,4 11,9 11,1 -0,7

Category

Segments

Sales in 1000 L
/ percentage shares

July'09 - June'10

July'10 - June'11

Sales in 1000 PLN
/ percentage shares

July’'09 - June'10

July'10 - June'11

Facial care cosmetics for women 2 087 2 021 -3,2 713 382 684 931 -4,0
Anti wrinkle creams 38,6 40,6 2,0 54,6 55,5 0,9
Eye Creams/gels 1,5 1,6 0,1 2,9 3,0 0,1
Moisturizing creams 28,8 28,0 -0,8 18,5 17,4 -1,0
Masks 9,5 9,3 -0,2 7,2 7,5 0,3
Nourishing creams 14,0 13,2 -0,7 7,8 7,6 -0,2
Special care creams 2,3 2,4 0,0 3,1 3,4 0,3
Regenerating creams and night creams 52 4,9 -0,4 5,9 5,7 -0,2

Category

Segments

Sales in 1000 L
/ percentage shares

July'09 - June'10

July'10 - June'11

Sales in 1000 PLN
/ percentage shares

July’'09 - June'10

July'10 - June'11

Change
(% 1 p%)

Facial cleansing cosmetics for women 4 145 4157 0,3 238 330 225 547 -54
Cleansing wipes 16,5 16,5 0,0 8,7 8,6 -0,1
Make-up remover cosmetics 14,6 19,4 4,8 16,3 21,7 53
Face wash cosmetics 10,3 10,8 0,5 15,8 16,1 0,2
Milks 31,3 28,9 -2,4 28,5 25,3 -3,2
Peelings 3,3 2,9 -0,4 8,3 81 -0,2
Tonics 24,0 21,5 -2,5 22,3 20,2 -2,0
Cleaning patches 0,0 0,0 0,0 0,0 0,0 0,0

Category
Segments

Sales in 1000 L
/ percentage shares

July'09 - June'10

July'10 - June'11

Sales in 1000 PLN
/ percentage shares

July’09 - June'10

July'10 - June*11

Change

Facial cosmetics for men 98 103 5,2 38112 40 535 6,4
Peelings 0,4 7,1 6,7 0,1 1,7 1,6
Anti wrinkle creams 13,7 16,3 2,6 26,4 28,5 2,1
Eye creams/gels 0,7 1,0 0,3 4,5 57 1,3
Moisturizing creams 30,0 26,6 -3,4 29,8 27,3 -2,5
Masks 0,0 0,1 0,1 0,0 0,1 0,1
Nourishing creams 2,3 0,9 -1,4 1,8 0,8 -1,0
| Special care creams 0,0 0,0 0,0 0,0 0,0 0,0
Regenerating creams and night creams 15,3 16,2 0,9 22,9 23,3 0,5
Face wash cosmetics 37,6 31,7 -59 14,6 12,5 -2,1

Category

Segments

Sales in 1000 L
/ percentage shares

July'09 - June'10

July'10 - June'11

Sales in 1000 PLN
/ percentage shares

July'09 - June'10

July'10 - June'11

Anti ache cosmetics 1240 1103 -11,1 133 185 119 289 -104
Facial wash cosmetics 48,6 51,5 2,9 38,9 42,0 3.0

Tonics 34,0 32,8 -1,2 20,5 19,7 -0,8
Facial care cosmetics 2,4 2,4 0,0 59 6,0 0,2

Peelings 8,1 7.9 -0,3 21,3 21,2 -0,1
Balms 4,4 4,1 -0,3 5.0 4,6 -0,4
Corrective cosmetics 0,6 0,2 -0.4 0,5 0,2 -0,3
Cleansing wipes 0.5 0.4 -0,1 5.7 4,9 -0,8
Masks 0,6 0,2 -0.4 0.8 0,3 -0,5
Other 0,8 0,5 -0,3 1,3 1,1 -0,2
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Sales location (percentage shares by value)

Facial care cosmetics for women

Type of shop

July'09 - June'10 July'10 - June'11

Hypermarkets >2500m* 14,5 13,7 -0,8
Supermarkets <2500m? 7,2 7,6 0,4

Network chemical shops 37,2 29,3 -7,9
Non-network chemical shops 21,7 12,0 -9,7
General stores 1,4 1,2 -0,2
Groceries 0,5 0,5 0,0

Multipurpose shops 2,1 1,7 -0,5
Kiosks 1,0 0,9 -0,1
Pharmacies 14,4 11,9 -2,5

Sales location (percentage shares by value

Facial cleansing cosmetics for women

Type of shop

July'09 - June'10 July'10 - June'11

Hypermarkets >2500m* 18,5 16,9 -1,6
Supermarkets <2500m* 12,7 14,5 18
Network chemical shops 39,1 29,2 -10,0
Non-network chemical shops 16,8 9,3 -7,4
General stores 1,7 15 -0,2
Groceries 0,8 0,7 -0,2
Multipurpose shops 2,0 1,4 -0,6
Kiosks 0,5 0,4 -0,1
Pharmacies 7,9 6,3 -1,5

Sales location (percentage shares by value

Facial cosmetics for men

Type of shop

July'09 - June'10 July'10 - June'11

Hypermarkets >2500m* 27,9 26,4 -1,5
Supermarkets <2500m* 3,7 3,3 -0,3
Network chemical shops 50,0 38,4 -11,6
Non-network chemical shops 14,1 7,0 -7,1
General stores 0,3 0,2 0,0
Groceries 0,1 0,0 -0,1
Multipurpose shops 0,6 0,5 -0,1
Kiosks 0,2 0,0 -0,2
Pharmacies 3,2 2,6 -0,6

Sales location (percentage shares by value

Anti acne cosmetics

Type of shop

July'09 - June'10

July'10 - June*11

Hypermarkets >2500m* 18,8 17,9 -1,0
Supermarkets <2500m* 6,7 6,7 -0,1
Network chemical shops 42,8 33,2 -9,5
Non-network chemical shops 13,9 7,6 -6,3
General stores 1,1 0,8 -0,3
Groceries 0,4 0,2 -0,1
Multipurpose shops 1,0 0,7 -0,2
Kiosks 0,1 0,1 0,0
Pharmacies 15,2 13,3 -1,9
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Category
Segments

Sales in 1000 L
/ percentage snares

Change
(% 1 p%)

Sales in 1000 PLN
/ percentage shares

Change
(%1 p%)

July'09 - June'10

July'10 - June'11

Hand cosmetics 1901 1933 1,7 102 238 106 782 4,4
Creams 97,4 97,5 0,2 96,8 97,1 0,3
Balms 1,8 1,6 -0,2 2,3 18 -0,4
Other 0,8 0,9 0,1 0,9 1,0 0,1

Sales location

Type of shop

Hand cosmetics

July'09 - June'10

July'10 - June'11

Hypermarkets >2500

Supermarkets <2500 17,0 18,0 1,0
Chemical shops 41,4 47,1 56
General stores 6,8 4,5 -2,3
Groceries 4,0 3,1 -0,9
Multipurpose shops 3,4 2,6 -0,7
Kiosks 3,1 2,0 -1,0
Pharmacies 6,3 53 -1,0

Sales in 1000 L

Sales in 1000 PLN

Category / percentage shares Change / percentage shares Change
Segments (%1 p% (% 1 p%)
July'09 - June'10 July'10 - June'11 July'09 - June'10 July'10

Skin care cosmetics 5 996 5931 -1,1 304 703 284956 | -6,5
Cosmetics against cellulite and stretch marks 19,7 19,2 -0,5 23,0 21,6 -1,4
Lifting and slimming cosmetics 11,1 9,4 -1,7 10,8 9,3 -1,5
Bronzing cosmetics 9,0 5,4 -3,5 9,0 59 -3,1
Moisturizing cosmetics 555 60,7 5,3 51,1 56,6 55
Other 4,8 52 0,4 6,2 6,7 0,5
emulsion 2,3 3,7 1,4 3,6 55 1,9
cream 6,2 5.4 -0,9 10,7 9,4 -1,3
lotion 47,0 42,2 -4,8 39,3 36,5 -2,8
milk 23,5 28,1 4,6 21,8 24,5 2,7
oil 19 19 -0,1 19 1,7 -0,2
foam 0,5 0,4 -0,1 0,5 0,4 -0,1
serum 6,0 5,4 -0,6 8,7 8,7 0,0
gel 2,9 3,1 0,3 5.4 4,6 -0,9
other 9,7 9,8 0,2 8,0 8,7 0,6

Sales location (percentage shares b

Type of shop

Skin care cosmetics

July'09 - June'10

July'10 - June'11

Hypermarkets >2500 19,9 18,8 -1,1
Supermarkets <2500 12,6 12,3 -0,3
General stores 2,3 1,7 -0,6
Chemical stores 53,3 57,5 4,1

Multipurpose shops 2,0 1,5 -0,5
Kiosks 0,8 0,6 -0,2
Pharmacies 81 6,8 -1,3
Groceries 0,9 0,8 -0,1

Category

Segments

Sales in 1000 PLN

/ percentage shares

July'09 - June'10

change in (%)/

change in (p%)

July*10 - June'11

July'09 - June'10

Sales in 1000 items
/ percentage shares

change in (%)/
change in (p%)

July'10 - June'11

Products for intimate hygiene 105 696 107 331 1,5 14 517 14 611 0,7
Foams 0,2 0,2 0,0 0,1 0,1 0,0
Liquids 53,6 51,4 -2,1 45,8 43,8 -2,0
Emulsions 12,8 12,4 -0,3 87 88 0,1
Gels 16,7 18,7 2,1 18,9 19,7 0,9
Wipes for intimate hygiene 16,7 17,2 0,5 26,4 27,5 1,1
Other 0,1 0,0 0,0 0,1 0,0 0,0
Products for intimate hygiene
. Change
Sales location (percentage shares by value) %)
Shop type July'09 - June'10 July'10 - June'11
arkets >2500m2 26,4 25,3 -1,2
arkets <2500m2 17,2 18,5 1,2
Cosmetic Shops 37,6 40,3 2,7
General stores 4,4 3,4 -1,0
Groceries 1,7 1,7 0,0
Multipurpose Shops 2,3 1,7 -0,6
Kiosks 0,6 0,5 -0,1
Pharmacies 9,8 8,7 -11
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E-BAG is a fast growing company, concentrating on creation long-
standing partnership relations with all our Customers. We are
specializing in the highest quality PAPER and PLASTIC BAGS.
Our aim is to propose top class products at the most competitive
prices.

In our offer you will find almost all types and models of modern
packaging bags — from basic, cheap types without reinforce-
ments, up to absolutely top class models, with many possibilities
of upgrading, like ribbon put through the upper reinforcements or
printed bottom reinforcement (see www.e-bag.pl). Other possible
finishing, among others, is: gloss/matt lamination, UV lacquer,
embossing, metallic foil, hotprint, relief or protection lacquer
gloss/matt.

We also care for an environment — we have bags made of FSC
(Forest Stewardship Council) certified paper. This logo ensures,
that the global forest management was conducted in a thought-
ful and responsible way, including local community's rights and
the principles of nature conservation.

As a result of many inquiries for high quality bags at an affordable
price, we are offering new lines of paper bags, made full
or semi-automatically. They combine the features of exclusive
models with competitive prices.

Meeting the expectations of demanding clients who prefer
plastic bags, recently we have added a new model of plastic bag
made like exclusive paper bag. Thanks to that, plastic bag is no
longer boring and trite and often, with much greater usability,
looks better than its paper counterpart thus more effectively meet
the function of advertising.

But IS IT WORTH TO INVEST IN ADVERTISING BAGS?

The answer is obvious! Of course, it is worth! In times of
increasing customer care the type of packaging is extremely
important — it should reflect an aesthetic values, purpose and
value of purchase. It is also a great opportunity for advertising the
manufacturer, product promotion and introduction of its new logo
or consolidating existing ones. A well thought out and planned
product marketing strategy, with its final element in the form of
appropriate bag, make that final recipient will feel the highest
standard of bought product. Ranging from its designing, through
careful production, advertising activities, quality of service or
company store design, to the last element of the long sales
process, which is professionally matched bag - all of that impact

VIVII-IX 2011

on overall customer satisfaction with the purchase made,
encouraging him to re-reach for the well-wrapped and given
commodity. Top quality paper bag should not be seen by the

company as necessary expense, but as a good investment.
Expenditures made in good quality packaging will not only be

recouped, but also bring additional benefits in the form of new
clients!

Good quality and elegant bag does not necessarily has to mean
an expensive bag, exceeding the planned budget. Influenced by
purchaser satisfaction E-BAG advise the best and most appro-
priate solutions, allowing on one hand to reduce costs and
on the other hand to preserve aesthetic values and quality.
We offer a diverse models of bags, to ensure the best solution
for each customer. You should make an appropriate choice of
model, paper and a finish for intended purpose of the bag.
It generates savings resulting from the production technology,
because not always achieve the desired effect should be applied
with the most expensive models.

When selecting a supplier one should start to recognize his
prevailing products — they are the best proof of technical and
designing capabilities of the producer. In this way we can check
the usefulness of bags, thickness of paper and foil or real colors
— even the best printed catalogue does not offer this. Supplier
should also be an advisor and taking into consideration the
customers wishes.

E-BAG will meet all your packaging requirements
— from idea to creation.

www.e-bag.pl

Information avaible at interCHARM 2011 stand 15A22

www.cosmeticreporter.com









B TECHNOLOGIE

Nanoto kSYkOIOgia - wspotczesne wyzwania

Harmonogram szkolenia:
1. Nanoczastki i nanomateriaty.
2. Blizsza ciatu "nanokoszula".
3. Metody oceny wiasciwosci fizyko-chemicznych nanoczastek/nanomateriatow.
4. Ocena wiasciwosci toksycznych nanoczastek/nanomateriatéw in vivo.
5. Uktady badawcze in vitro w nanotoksykologii.
Metody oceny wiasciwosci fizyko-chemicznych nanoczastek/nanomateriatow:
* Charakterystyka nanoczastek - jakie parametry powinnismy znac.
* Najpopularniejsze techniki pomiarowe:

a) AFM - Mikroskopia Sit Atomowych

b) SEM/TEM - Mikroskopia Elektronowa Skaningowa i Transmisyjna DLS - Dynamic Light Scattering
* Poréwnanie wynikow otrzymywanych réznymi technikami.
* Problemy w przygotowaniu prébek pomiarowych.
Ocena whasciwosci toksycznych nanoczastek/nanomateriatow in vivo”:
* Zasady planowania oceny wiasciwosci toksycznych nanomateriatow in vivo;
* Ocena toksycznosci wg UE i wytycznych OECD
a) Ocena toksycznosci ostrej: inhalacyjnej, doustnej, dermalnej, dziatania draznigcego i uczulajacego;
b) Toksycznos¢ dawki powtarzanej (28 dni, 90 dni);
) Ocena toksycznosci przewlektej i kancerogennosci;
* Alternatywne testy oceny toksycznosci in vivo
a) Ocena dziafania pneumotoksycznego
b) Ocena dziatania kancerogennego
©) Interpretacja wynikdw badan dziatania pneumotoksycznego i kancerogennego
* Zalecane przez OECD metody badan ekotoksycznosci.

Prelegenci:

Dr inz. Malgorzata Cieslak, inzynier wiokiennik, absolwentka Politechniki £6dzkiej. Sekretarz Naukowy i kierownik Zaktadu Naukowego
Niekonwencjonalnych Technik i Wyrobow Widkienniczych Instytutu Widkiennictwa w todzi. Gtéwne obszary badawcze: badania
interdyscyplinarme zwiazane z nowa generacja funkcjonalnych materiatow widkienniczych, nanotechnologie widkiennicze, fizykochemia
powierzchni materiatow wiokienniczych i kompozytowych, wplyw materiatow wiokienniczych na jakos¢ powietrza w pomieszczeniach.
Kierownik i gtowny wykonawca projektéw krajowych i miedzynarodowych m.in. INNOTEX, UPTEXEL. Kieruje Projektem kluczowym
POIC.01.03.01-00-004/08 ,Funkcjonalne nano- i mikromateriaty wiokiennicze” — NANOMITEX.

Dr hab. Jarostaw Grobelny, prof. nadzw., Kierownik Katedry Technologii i Chemii Materiatéw, Wydziatu Chemii, Uniwersytetu kddzkiego.
Kierownik Miedzywydziatowego Centrum Nanotechnologii. Obecna dziatalno$¢ naukowa: Materiaty do zastosowart biomedycznych
i technologicznych, synteza nanoczastek metalicznych, ceramicznych i innych, charakterystyka fizykochemiczna nanoczastek, modyfikacje
powierzchni nanoczastek, wytwarzanie i charakterystyka ukfadéw cienkowarstwowych - organicznych i nanokompozytowych. Wykonawca
projektdw badawczych MNiSW oraz 7 Programu Ramowego, Wspolnoty Europejskiej.

Dr hab. n. med. Maciej Stepnik, lekarz medycyny, absolwent AM w todzi. Od 2002 kierownik Pracowni Toksykologii Molekularnej
Zaktadu Toksykologii i Kancerogenezy Instytutu Medycyny Pracy im. J. Nofera w todzi oraz kierownik Krajowego Centrum Metod
Alternatywnych do Oceny Toksycznosci.. Obecna dziatalnos¢ naukowa: mechanizmy mutagenezy i kancerogenezy, mechanizmy transdukgji
sygnatu oraz sygnalizacji uszkodzenia DNA w komdrkach pod wptywem ksenobiotykdw, zastosowanie metod alternatywnych w toksykologii.
Brat/bierze udziat w realizacji projektow miedzynarodowych w dziedzinie nanotoksykologii, m.in. Nanolnteract oraz NanoGenotox.

Dr hab. med. Jan Stetkiewicz, prof. IMP, lekarz specjalista patomorfolog, kierownik Pracowni Patologii Zakladu Toksykologii
i Kancerogenezy Instytutu Medycyny Pracy im. prof. dra J. Nofera w todzi. Cztonek Komisji Ekspertéw do Spraw Najwyzszych Dopuszczalnych
Stezen i Natezen Czynnikéw Szkodliwych dla Zdrowia w Srodowisku Pracy. Jako przedstawiciel Ministra Zdrowia w latach 1992-2003 byt
cztonkiem Panelu Ekspertdw ds. Dobrej Praktyki OECD. Gtdwne zainteresowania naukowe: patologia ostrych zatru¢ i choréb zawodowych,
doswiadczalna ocena patomorfologiczna dziatania toksycznego i kancerogennego substancji chemicznych i pytéw réznego pochodzenia
w tym nanomateriatow, neurotoksykologia. Brat udziat w realizacji wielu projektow z funduszy Ministerstwa Nauki i Szkolnictwa Wyzszego oraz
finansowanych przez Unie Europejska m.in. dotyczacych nanomateriatéw (NanoTox i IMPART).

Prof. dr hab. n. med. Wojciech Wasowicz, biochemik, toksykolog. Kierownik Zaktadu Toksykologii i Kancerogenezy Instytutu
Medycyny Pracy im. prof. dra J. Nofera w todzi. Cztonek Komisji Ekspertéw do Spraw Najwyzszych Dopuszczalnych Stezen i Natezen
Czynnikéw Szkodliwych dla Zdrowia w Srodowisku Pracy, nominowany przez Ministra Zdrowia do komisji OECD ds. Nanomateriatéw, czlonek
zespotu ekspertow UE oceniajacych projekty badawcze z dziedziny nanotechnologii, nominowany do komisji ekspertéw EFSA ds. stosowania
nanoczastek w zywnosci. Dyrektor Satelitarego Centrum ds. Pierwiastkéw Sladowych przy UNESCO. Gtéwne zainteresowania naukowe: Rola
stresu oksydacyjnego, polimorfizmu genetycznego oraz czynnikéw $rodowiskowych w patogenezie choroby nowotworowej; ocena
biologicznego dziatania nanoczastek, toksykologia. Prezes Polskiego Towarzystwa Toksykologicznego. Brat udziat w realizacji wielu projektow
finansowanych przez UE i z funduszy Ministerstwa Nauki i Szkolnictwa Wyzszego.
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Kontakt:
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Dorota Rzewska

Chron produkt kosmetyczny

przed naruszeniami

Naruszanie praw wiasnosci intelektualnej i przemystowej, podrabianie produktow
stato sie plaga naszego stulecia. Wedtug danych Komisji Europejskiej unijne stuzby
celne interweniowaly w roku 2009 na zewnetrznych granicach Unii Europejskiej
w 43,5 tys. spraw dotyczacych kilku miliondw produktow, odnosnie ktorych istniato
podejrzenie fatszerstwa lub piractwa.

Wsrod najczesciej  konfiskowanych przez celnikow  artykutow, budzacych
podejrzenie naruszenia praw wiasnosci intelektualnej znalazly sie takze kosmetyki,
ich udziat stanowit okoto 5% zatrzyman. Kosmetyki podrobione lub wykorzystujace
cudze rozwiazania i oznaczenia trafiajg na polski i europejski rynek gtownie z krajow
spoza Unii Europejskiej (Chiny, Zjednoczone Emiraty Arabskie, Turcja, Syria,
Indonezja, Hong-Kong, Singapur) oraz z Wioch. Z danych Komisji Europejskiej
wynika, Ze wérod podrabianych produktdw oprdcz towardw drogich i luksusowych
takich jak na przyktad perfumy coraz wieksza grupe stanowia towary codziennego
uzytku w tym szampony i pasty do zebdéw. Oferowane sg one takze coraz
powszechniej przez Internet. Oprdcz skutkéw natury ekonomicznej i dziatania na
szkode prawowitych wiascicieli marek, podrobione kosmetyki stanowia powazne
zagrozenie dla zdrowia i bezpieczenstwa konsumentow, gdyz produkowane sa
z pominieciem wszelkich uregulowan prawnych.

Stuzby celne i policja krajow Unii Europejskiej wspdtpracujg z uprawnionymi
z praw wylacznych i ich petnomocnikami w walce z podrobionymi towarami
w oparciu o Rozporzadzenie Wspolnoty Europejskiej (WE) nr 1383/2003 z dnia
22 lipca 2003 r. W przypadku ponad 77 proc. wszystkich produktow
zatrzymanych w 2009 roku w UE dokonano ich zniszczenia lub skierowano
sprawe do sadu w celu orzeczenia naruszenia prawa.

Aby wzmocni¢ ochrone swoich produktéw przed podrobieniem posiadacz prawa
wylacznego moze ztozy¢ wniosek o ochrone celna do Izby Celnej w Warszawie.
Posiadanie ochrony celnej daje uprawnienia organom celnym do zatrzymania na
okres dziesigciu dni roboczych produktéw podejrzanych o naruszenie praw
wilasnosci intelektualnej i powiadomienie o zatrzymaniu wiasciciela praw
umozliwiajac mu tym samym podjecie decyzji odnosnie dalszego postepowania.
Wiasciciel prawa wyfacznego moze dochodzi¢ swoich praw w trybie procedury
uproszczonej przed wiasciwym urzedem celnym i dokonac zniszczenia
podrobionych towaréw (wymagana zgoda importera).

Moze tez zglosi¢ wniosek o $ciganie do wilasciwego urzedu celnego, poligji
lub prokuratury i dochodzi¢ roszczen w postepowaniu karnym na podstawie
miedzy innymi:

B art. 305 ustawy prawo wiasnosci przemystowej,
B art. 24 ustawy o zwalczaniu nieuczciwej konkurencji
B art. 115 116 ustawy o prawie autorskim i prawach pokrewnych.

Whasciciel prawa moze takze wystapi¢ na droge sadowa w postepowaniu

cywilnym z tytutu:

B naruszenia prawa do patentu — art. 287 ustawy prawo wiasnosci przemystowej

B naruszenia prawa do wzoru przemystowego — art. 292 w zw. art. 287 ustawy prawo
wiasnosci przemystowej

B naruszenia prawa do znaku towarowego — art. 296 ustawy prawo wiasnosd
przemystowe;j

H naruszenia praw autorskich — art. 79 ustawy o prawie autorskim i prawach pokrewnych.
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Oprécz zjawiska masowego nielegalnego podrabiania towaréw dochodzi tez
niejednokrotnie do sporéw pomiedzy konkurujacymi firmami o wykorzystanie
identycznego lub podobnego oznaczenia, wzoru czy rozwigzania technicznego
(wynalazku) dla produktow kosmetycznych. Ochrona praw wiasnosci
intelektualnej w firmie zwigksza site przedsiebiorcy w tego rodzaju sporach oraz
w zwalczaniu czyndw nieuczciwej konkurengji.

W przypadku naruszenia praw wytacznych ich wiascicielowi przystuguje miedzy
innymi prawo zadania:

H zaniechania driatan naruszajacych jego prawa

H wycofania z obrotu towaréw naruszajacych jego prawa

B publikacji tresci wyroku

B wydanie bezpodstawnie uzyskanych korzysci

0 zaptaty odszkodowania

H zniszczenia narzedzi stuzacych do wytwarzania towaréw naruszajacych jego prawo.

Gdy dochodzi do naruszenia prawa do znaku czy patentu lub gdy dochodzi
do czynu nieuczciwej konkurencji whasciciel prawa wylacznego wystosowuje
do naruszyciela list ostrzegawczy wzywajacy do zaniechania dziatan naruszajacych
jego prawa.

W przypadku, gdy list ostrzegawczy nie odniesienie pozadanego skutku wiasciciel
prawa moze skorzysta¢ z przewidzianych w procedurze cywilnej lub karnej
Srodkow.

W Polsce w postepowaniu cywilnym przed skierowaniem pozwu do sadu
wiasciciel prawa moze skorzystac z instytucji zabezpieczenia informacyjnego oraz
zabezpieczenia tymczasowego roszczen.

Zabezpieczenie informacyjne stuzy zebraniu od domniemanego naruszyciela
informacji handlowych odnos$nie wielkosci sprzedazy, sieci dystrybugji, cen, marz
itp. Whiosek taki ma w zatozeniu umozliwi¢ firmie skarzacej oszacowanie strat
z tytutu naruszenia prawa wytacznego i okreslenie wielkosci roszczen pienieznych,
ktore w przyszlym procesie moga by¢ dochodzone od naruszyciela. Sktadajac
wniosek o zabezpieczenie informacyjne wiasciciel prawa musi wysoce
uprawdopodobni¢ zaistnienie naruszenia.

Zabezpieczenie tymczasowe w postepowaniach o naruszenie praw wylacznych
ma na celu uregulowanie na czas trwania procesu stosunkow pomiedzy stronami
np. poprzez ustanowienie zakazu wprowadzania do obrotu produktow, co do
ktorych zachodzi prawdopodobienstwo, iz naruszaja prawo wylaczne. Zgodnie
z przepisami kodeksu postepowania cywilnego, przestankami udzielenia
zabezpieczenia sa: uprawdopodobnienie roszczenia oraz interes prawny
w zadaniu zabezpieczenia. Zabezpieczenie tymczasowe wydawane jest przez sad
na posiedzeniu niejawnym, bez udziatu stron.

Nalezy podkresli¢, ze zabezpieczenie roszczen jest potrzebnym narzedziem, ktére
zostato przewidziane do ochrony intereséw uprawnionego z prawa wylacznego.
Niestety niekiedy bywa ono wykorzystywane jako dogodna metoda stuzaca
wyeliminowaniu z rynku na dtugie lata (okres trwania procesu sadowego)
podmiotu konkurencyjnego lub jako $rodek do uzyskania informacji handlowych
o konkurencie.

www.cosmeticreporter.com
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Jest zatem trudng rola sedziego wnikliwe rozwazenie, czy rzeczywiscie za
udzieleniem zabezpieczenia przemawiaja fakty i rzeczowe argumenty, ktére daja
podstawe do zastosowania przepisdw prawa, a nie inne czynniki.

Biorac pod uwage rosnaca liczbe spraw oraz ztozonos¢ postepowan dotyczacych
naruszen praw wylacznych w tym w szczegdlnosci naruszen patentow,
wymagajaca od sedziéw posiadania zaréwno specjalistycznej wiedzy prawniczej
z zakresu prawa wiasnosci przemystowej jak i konieczno$¢ wykorzystania
specjalistycznej wiedzy technicznej kwestia powotfania w Polsce sadu
patentowego nabiera coraz bardziej na znaczeniu.

Innowacyjnos¢ produktéw zarowno w odniesieniu do stosowanej technologii
produkgji i receptury, jak i opakowania oraz oznaczania jest dla sektora
kosmetycznego bardzo wazna. Branza kosmetyczna przeznacza na ten cel
rokrocznie znaczne nakfady finansowe. Istnieja instrumenty prawne pozwalajace
chroni¢ te cenne dobra niematerialne. Kluczem do osiagniecia skutecznej
i efektywnej kosztowo ochrony jest wiasciwy i kompleksowy dobor srodkow
prawnych w odniesieniu do zakresu terytorialnej ochrony czyli stworzenie strategii
ochrony wiasnosci przemystowej realizujacej cele strategii rozwoju firmy.

Zrodha:

Opracowania wiasne
http://ec.europa.eu/taxation_customs/customs/customs_controls/counterfeit_piracy

/statistics/index_en.htm
www.drugstorenews.com

Skutki obecnosci podrébek na rynku?

H Nizsze dochody producentéw produktéw oryginalnych

l Obnizenie zaufania konsumentéw do produktéw oryginalnych
| Wprowadzenie w btad odbiorcow

0 Zagrozenie dla zdrowia i 7ycia konsumentow

W 2007 roku firma Procter & Gamble (oddziat z Cincinatti USA) ztozyta pozew
sadowy przeciwko producentowi kosmetykow firmie Fruit of the Earth w zwiazku
z naruszeniem 3 patentéw oraz prawa do wzoru przemystowego dla produktéw
liniii kosmetykéw Olay Regenerist. Firma P&G wniosta o catkowite wycofanie
z obrotu w USA produktéw firmy Fruit of the Earth wykorzystujacych oznaczenia
nawigzujace do oznaczen Olay Regenerist oraz rozwiazania techniczne stosowane
dla produkgji kosmetykow tej linii. P&G wykazywata, ze wprowadzanie do obrotu
tych produktow wprowadza w btad konsumentéw odnosnie kupowanego
produktu, a Fruit of The Earth oferuje swoje produkty wykorzystujac renome,
osiagniecia technologiczne i rynkowe P&G uzyskane znacznym naktadem
Srodkow.

Po trwajacym ponad rok przed amerykanskim sadem procesie strony zawarly
ugode na mocy ktorej firma Fruit of the Earth zmienita swoja oferte i wycofata
z obrotu kwestionowane przez P&G produkty. Pozostate warunki ugody nie zostaty
podane do publicznej wiadomosci.

Zrodto: www.drugstorenews.com

Jak skutecznie chrqnic’.Erodukty kosmetyczne
przed na naruszeniami’

B Uzyskanie praw whasnosci przemystowej

B Ochrona praw wlasnosci przemystowej na granicy
B Monitorowanie rynku

B Monitorowanie Internetu

B Dochodzenie roszczen na drodze cywilnej

B Dochodzenie roszczen na drodze karnej.
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